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Abstract

Strengthening international cooperation is inseparable from business negoti-
ations and translation is necessary in the process of business negotiation.
From the framework of Bourdieu’s Mode on Sociological Translation Studies,
the paper explores the application of this model in the translation of euphem-
ism in business English with the leading concepts of fields and habits so that
the impacts of the translator’s habits and fields have been found on transla-
tion.
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1. Introduction

In the context of today’s global integration, timely and effective communication
affects the effect of business negotiation, and the understanding and grasp of
some potential or changes that might happen in international business negotia-
tion communication has become a decisive factor in business negotiation. The
so-called effective communication is through listening, speaking, reading, writ-
ing and other carriers, such as speeches, meetings, dialogues, discussions, letters
and other ways to express their thoughts accurately and to promote better ac-
ceptance of the other party appropriately. Business negotiation is inseparable
from effective communication, in such communication, people’s behavior has
the greatest impact. Most researchers had analyzed the translation of euphemism
in business English from the social function, pragmatic functions, and politeness

principle, but no one had done it from the perspective of Bourdieu’s Mode. The
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study and translation from the angle of sociology is not a new concept. As early
as 1972, Holmes had written in his book The Name and Nature of Translation
Studies that sociological translation studies should be included as a part of
translation studies (Holmes, 1988). It was not accepted by the public until the
late 1990s that translation was regarded as a social behavior (Hermans, 1999).
Wu (2008) analyzed the problems existing in the study of translation sociology.
Wang (2011): The Name and Nature of Translation Sociology defines the re-
search contents and methods of its discipline.

In international business negotiations, whether the translator can master the
communication strategy is the key to successfully achieve the expected goal. Dif-
ferent translators may have different effects in the process, in addition to the
translator’s translation ability. In different social periods, social space in various
fields, including translation field may show different characteristics. Translators
may form different rituals in a specific field, and all sorts of capital may also be
quite different. This paper, based on Bourdieu’s social translation theory, ex-
amines the different translation of euphemisms in commercial texts by different
translators under different habits, fields and capital so as to obtain a clearer un-

derstanding of the role translators play in the translation process.

2. Sociological Translation Studies: Bourdieu’s Mode
2.1. The Concept of Sociological Translation Studies

The study and translation from the angle of sociology is not a new concept, as
early as 1972, Holmes had written in his book The Name and Nature of Transla-
tion Studies that sociological translation studies should be included as a part of
translation studies. But it didn’t catch people’s attention. Although the study of
social translation in China is a bit later than that in the West, great achievements
have been made. In particular, in the past decade, more and more scholars have
begun to engage in sociological translation studies, and they have rapidly devel-
oped from simple translation and sporadic investigation into a more compre-
hensive and systematic exploration in China. For example, the theoretical con-
struction of social translation studies, such as Hu (2006), he made a comprehen-
sive and social interpretation of translation activities from 10 perspectives in-
cluding social needs, social understanding and so on from the view of sociology;
Wu (2008) explained the origin of translation sociology and analyzed three con-
temporary sociological theories: Bourdieu’s social practice theory, Luhmann’s
social system theory and La tour’s actor network theory. There is also a multi-
dimensional perspective on social translation activities and social translation
studies like Fu (2014), he reviewed the history of translation studies from the
perspective of sociology, analyzed the name and reality of translation studies
from this perspective, and took structure-functionalism as an example to discuss
the determination of research boundaries and methods. Zhong and Feng (2014)
analyzed the current situation of cultural translation studies and clarified the re-

lationship between translation sociology and translation studies from the pers-
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pective of translation sociology in view of the imbalance of existing studies. With
the social translation research model and research method of exploration, Shao
(2012) focused on the general research methods of Sociology of Bourdieu, and
introduced the core theory of the of translation in sociology-field theory in de-
tail. He applied it in Chinese modern evaluation research to investigate the spe-
cific characteristics of modern Chinese translation field, and discussed the dis-
tinction of cultural and social hierarchy in the concept of applying in translation,
and their theoretical and methodological impact. Wang (2016) focused on the
issue of “name” and “nature”. From the perspective of “name”, he revealed and
demonstrated the rationality of the existence of this discipline. It’s effective in
practical research and the scientific nature of its long-term development from
the perspective of epistemology. At the same time, from the perspective of “na-
ture”, he defined the specific research object of this discipline from the perspec-

tive of ontology, and expounded its applicable research methods.

2.2. Sociological Translation Studies: Bourdieu’s Mode

Bourdieu is one of the most famous contemporary French sociologists. Since
the 1990s, his sociological theories have been increasingly cited by translation
researchers. His core concepts mainly include practice, habitual, field and cap-
ital, which are the three central terms of the field theory in the field of transla-
tion.

1) Habits refer to the process in which people grow up, receive family educa-
tion, study at school, work and communication, etc., and develop a set of their
own “set system” through learning and summarizing, so that they tend to deal
with problems according to their own habits and experiences. This is what
Bourdieu called “habits”, a characteristic of thoughts and behaviors that are both
shaped by the environment and in turn affects it. Habits are a product of history
and change, and evolve as society progresses. Unlike the rational actors of soci-
ological theory of rational action and the individuals pursuing economic inter-
ests, Bourdieu’s concept of habits emphasizes the thinking habits and behavioral
tendencies cultivated by individuals in socialization, that is, the potential me-
chanism that enables them to make certain behaviors, which is a kind of “socia-
lized subjectivity” (Bourdieu & Wacquant, 1992). So, Bourdieu argues, partici-
pants are not necessarily rational, but always “reasonable”.

In the above content, the author mentioned that the translator’s habits are
manifested in the field, that is, in the process of translation, the translator’s be-
havior is actually a kind of internalized habits, which is constructed in the social
construction, and these habits in turn construct other translation behaviors and
choices of the translator. For example, in the translation of business negotia-
tions, some translators tend to literally translate, that is, only translate the
speaker’s words, regardless of what the speaker really wants to deliver. Some
translators tend to paraphrase and try to dig deeper meanings of the speaker. In

this translation field, the habits of translator are restricted by the participants
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and the environment, and at the same time are crucial to the outcome of the ne-
gotiation.

2) The field is like a social space in Bourdieu’s sociological theory, and the
above-mentioned habits operate in this space. He believes that a field is a place
where people compete for social benefits, such as cultural products, land, and
power. There are various fields in society, and they are also related to each other.
For example, scientific and technological researchers form a scientific field, and
the business people form a commercial field. People with advanced education
and rich theoretical knowledge belong to the field of science, and those with rich
business experience belong to the field of business, which is the independent rule
of each field. Scientific development requires economic sponsorship, and busi-
nessman’s profit requires technology to support, which is the interaction be-
tween the various fields. The field is a structural system divided according to the
functions of modern society.

3) Capital is a product in the field. There are four types of capital: economic
capital, social capital, cultural capital and symbolic capital. Capital is closely re-
lated to the status of participants in the field. Due to the limited space, we cannot

discuss capital and translation in this article.

3. The Role of Euphemism in Business English

The definition of euphemism in the Collins English-Chinese Dictionary of For-
eign Education is: Euphemism is a polite word or expression that people use to
talk about something unpleasant or embarrassing, such as death or sex. The
word is derived from the Greek euphemism, which means “good words” and
“speak in a good way”. Euphemism is to regulate and ease the relationship be-
tween people. In the process of communication in business activities, applying
euphemisms can effectively avoid embarrassment, and create an equal, friendly,
and negotiated business environment, thereby creating a good atmosphere and
achieving the expected results. Here, the author summarizes the role of euphem-

ism in business activities.

3.1. Build a Relatively Relaxing Atmosphere

Business activities always make people tense and stressful, while using appropri-
ate euphemism will be a lubricant to effectively ease the tension in business ac-
tivities.

Example 1:

ST: In connection with the contract terms, we can agree to the first three
points.

TT: e[RRI S, FATAT LA ST = k.

The implication here is that we cannot agree with the remaining terms. This is
a negative strategy. The speaker ignores the negative part and only selects the
terms they agree with rather than rejecting them abruptly. This euphemism

strategy is highly skillful and can be better accepted by the other party.

DOI: 10.4236/0jm|.2022.121001

4 Open Journal of Modern Linguistics


https://doi.org/10.4236/ojml.2022.121001

H.J.Ren et al.

3.2. The Establishment of Long-Term Cooperative Relationship

Obtaining economic benefits is the fundamental purpose of negotiations be-
tween both parties and even multiple parties. However, how to maximize their
own profits requires certain skills. The function of euphemism is to create a
good atmosphere in the negotiation process so that the negotiators can be pre-
pared for unforeseen circumstances during negotiation between the two sides.
Polite and tactful speech will make one side feel the respect and sincerity of the
other side, avoiding unpleasant language conflict, which is more conducive to
the long-term establishment of the cooperative relationship between the two

sides.

4. The Application of Bourdieu’s Mode in Business English
Euphemism Translation

4.1. Translator’s Subjectivity under the Habits Theory

In the process of translating, the translator’s habits largely affect the process and
result of translation. The translator’s habits are formed from the translator’s ex-
tensive translation practice, while the specific habits are formed from cultural
fusion and collision. The translator’s habits are manifested in the translator’s
translation strategy, translation style and other behaviors in the translation field.
Some are not catering to ideological or political norms, but such translator’s ha-
bits or we can say “collective unconsciousness” constructs a specific field to a
certain extent, and at the same time, this established specific field, and which in
turn affects the translator’s behavior in the translation field.

Here are some examples of professional translation and nonprofessional
translation, discussing the embodiment of the translator’s subjectivity in the
translation process under the influence of habits.

Example 2:

ST: RIEIR KA K -

TT 1: Your reply is a little bit late.

TT 2: Your reply is late.

The use of “a little bit” in the first sentence makes the tone more polite, thus
achieving the effect of not only letting the other party understand their fault, but
also allowing the other party to accept it well. The tone of the second sentence is
full of blame, which will affect the cooperation atmosphere and cooperative rela-
tionship between the two parties. It can be seen from the above two sentences
that the former is more focused on context through professional training in
translation, that is, in the case of intense business negotiations or correspon-
dence, in addition to striving for benefits for oneself as much as possible, it also
needs to be formed. A good atmosphere for business cooperation seeks the de-
velopment of long-term cooperation. The latter lacks of professional training,
and does not form corresponding business translation habit, but only pays at-
tention to word-to-word translation, rather than the combination with context,

which appears a hard translation. This is the habit of the translator in transla-
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tion. Here’s another example.

Example 3:

ST: o ] iR BAL 51 7 48 W S AR i 2 sk

TT 1: We can hardly overlook the fact that your payments have been delayed
so frequently.

TT 2: We cannot overlook the fact that your payments have been delayed so
frequently.

There are only slight differences between the two translations. In the process
of receiving translation training, the former translator also considered the cur-
rent context, and skillfully reduced negative words to express one’s own views
euphemistically, which not only expressed one’s own views, but also avoided the
embarrassment of the other party. The latter, as an ordinary translator, although
the grammar and selection of words are indisputable, the use of strongly nega-
tive words such as “cannot” will make the other party feel unpleasant and may
even affect the subsequent business cooperation.

4.2. Translator Suitability under the Field Theory

The “field” of translation is a controversial concept in translation studies. The
so-called “field” is similar to the “magnetic field” in physics. It is not an actual
object. It is a concept created to facilitate people to better understand the rela-
tionship in modern society. Translation activities have a certain network of rela-
tionships. The “field” is just a relatively opposed relational system relative to a
specific relational network. The surrounding field and the right field penetrate
each other, which can be understood as an inclusive relationship. At present,
under the momentum of rapid economic development in our country, the “Belt
and Road Initiative” has formed a unique commercial field. The “Belt and Road”
runs through the Eurasian continent, encompassing more than 40 countries and
more than 100 cities, involving nearly 3 billion people, which is considered to be
“the longest economic corridor with the greatest development potential in the
world”. The progress of society is inseparable from economic progress. There-
fore, the field of power has fully penetrated the field of translation. This influ-
ence is mainly manifested in the selection, review and distribution of transla-
tions by patrons (such as national institutions and publishers). The economic
development of different regions cannot do without business negotiation, or we
can say communication, so translation activities are also indispensable.

Business English negotiation under the background of the “Belt and Road” is
different from business English negotiation in the general sense. In the tradi-
tional sense, business English negotiation involves all parties doing their best to
fight for their own interests. It is a “game” process. The business negotiation
under the background of the “Belt and Road” is to create a win-win situation to
promote long-term cooperation, which is a new type of development method. In
this process, the counter party of the negotiation is our potential partner rather
than an opponent. Therefore, in such a business field, we need to use unique

translation skills to strive for benefits.
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Example 4:

ST:Iam afraid we can’t go along with that suggestion at all.

TT: A IARE R XL FE L

There is another translation method for the above example: “We can’t go
along with that suggestion at all”. In comparison, the former uses “I am afraid
of...” to make the sentence more euphemistic and friendly. It is like a lubricant
or buffer in a specific business field, so that the words will not appear too blunt
and abrupt. However, the latter does not leave room for the other party in busi-
ness negotiations, which makes it difficult for the other party to accept, and fi-
nally not conducive to the success of the negotiation.

In conclusion, the author provides several suggestions for translators: First, all
translators’ translations should follow a goal, that is, whether it is conducive to
creating a business environment of equality, friendship and common consulta-
tion on the premise of ensuring the correct output of information, so as to estab-
lish a long-term cooperative relationship between the two parties; Secondly,
negative words should be used skillfully and the strong negative words should be

avoided using.

5. Conclusion

Translation activities exist because people from different languages and different
cultures need to communicate. Interpersonal communication has social attributes,
so it is reasonable and necessary to explore the phenomenon of translation from
a sociological perspective. This article takes the Bourdieu Mode of the famous
French sociologist of translation sociology as the research perspective, and com-
bines the concepts of field and habits, and explores the influence of translator’s
“habits” and “field” in the process of translation activities, thus making the
translation convey different effects. In business negotiations, in order to maxim-
ize their own interests, certain strategies are often adopted in the translation
process, especially in the context of the “Belt and Road” negotiation, which
requires smooth communication and even a good long-term cooperative rela-
tionship. Therefore, it is necessary to pay attention to the translator’s transla-
tion of euphemisms in business English, especially at the level of “habits” and
“field”.
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